
 1

 
 

 
Consumer Marketing Coordinator 
Sales and Marketing Department 
September 2017 
    
SERRV International is a fair trade, nonprofit organization based in Madison, WI, 
working with under-privileged artisan groups and farmers worldwide for the last 68 
years. Serrv’s handcrafted home décor, fashion and food items are sold through 
catalogs and online, with revenue channeled back to the producers to fund community 
building, healthcare and education. Our values and close connection to citizens of 25 
countries worldwide allows for unique insight into the challenges people face on a 
global scale.    
 
The Consumer Marketing Coordinator is integral to shaping our company’s appeal and 
reputation, expanding awareness of our mission and brand, and growing sales of our 
products. This creative individual possesses strong writing, digital, strategic planning 
and marketing skills and is passionate about Serrv’s fair trade mission. 
 
 
RESPONSIBILITIES: 

 Work with senior management, marketing and merchandising departments to 
develop and grow compelling consumer marketing strategies. 

 Manage planning and execution of our consumer marketing communications 
calendar. Track and analyze results. 

 Provide new insights and strategic thinking on online marketing; striving for 
breakthrough ideas to deliver our message more effectively to our target 
customer. 

 Monitor, update, and analyze our web site to optimize our customer’s online 
experience.  

 Implement compelling digital content and grow our metric results for SEO, SEM 
and our Google Grant for Adwords. Analyze response using Google Analytics 
and other sources, and champion growth for these platforms.  

 Support the creation and execution of email campaigns (including list 
management, personalization, segmentation, testing, and automated 
messages) and maintain relationship with email vendor. 

 Conduct consumer market research on new product directions via surveys, 
product testing events, and other methodology. 

 Promote customer product reviews, and work to increase them. 
 Respond promptly to consumers who contact marketing with questions about 

the organization. 
 Collaborate with the art director to maintain consistency with our brand voice 

and style across all marketing collateral. 
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 Support the marketing department with B2B marketing communication 
strategies and implementation. 

 Represent Serrv at events, as required, to reach our target audience, 
 Research industry and competitive trends in product presentation, marketing, 

and branding. 
 
 
DESIRED QUALIFICATIONS: 

 Retail marketing background  
 Experience analyzing e-commerce data through Google Analytics (online 

traffic, click stream data, site landing optimization, etc.) 
 Experience with HTML5, CSS3,and JavaScript 
 Experience managing SEO 
 Hands-on knowledge of email marketing campaigns, best practices, and 

construction including basic HTML 
 Strong communication skills 
 Ability to adapt to rapidly changing work and priorities 
 Proven ability to recognize and improve web marketing as a whole. 

 
 
This is a permanent salaried position with benefits including health insurance, disability 
insurance, a retirement plan, earned paid sick leave, and paid vacation. Hours are full 
time, primarily weekdays from 8:30-5:00. 
 
This position is supervised by the Director of Sales and Marketing and works 
collaboratively with other staff and departments on all projects. 
 
 

To apply: Email apply.marketing@serrv.org. No calls please. 
 
 


